Littlest Pet Shop
Experience

Partners: Hasbro Online Media Group, AMP Agency

A Pinterest-inspired digital experience
tailored for young girls, enabling them to
express their unigue style and love for
Littlest Pet Shop through interactive boards
and pins.



| OBJECTIVE

@ Elevate the Littlest Pet Shop brand by creating a digital platform that
resonates with its target audience: young girls aged 6-9.

Offer a unique, interactive experience that allows users to engage with

Littlest Pet Shop content and each other, fostering a sense of
community and brand loyalty.

Drive deeper emotional engagement by providing dynamic content that
aligns with the interests and preferences of the target audience.




Process - Overview

The Littlest Pet Shop digital experience was designed to cater to the diverse interests of its fan base, which
includes:

* The Fanatic (super-collector),
* The Producer (storyteller), and

* The Stylist (fashion-forward).

Recognizing the universal appeal of collecting and self-expression, the platform was developed to be a digital
playground where users can discover, pin, and share content that resonates with their unique personalities and
interests. With over 200+ new products released annually, the platform was envisioned to be a constantly
evolving space, mirroring the dynamic nature of the brand.



I Process - Discovery

* The project began with a deep dive into understanding the Littlest Pet Shop audience.
Insights revealed a desire for a platform that allowed for self-expression, collection,
and interaction.

* The idea was to create a space where girls could not only engage with brand content
but also curate their own digital collections, drawing inspiration from the real-world
trend of Pinterest. This digital space would serve as a bridge between the physical
world of toys and the digital realm, enhancing the overall brand experience.
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Process — Design

The design was centered around user-friendliness
and interactivity. A Pinterest-like board system was

implemented, allowing users to pin their favorite
content.
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I Navigation with Active State: A

consistent global navigation with
hover features and light
animations to enhance user

Desi 2N

Interactive Boards: Users could
create, customize, and share their

udio Help & Character Narration:

Clear Login Pathway: Streamlined Characters were used to guide (i (et Usars @l

personalize their experience by
creating and naming their avatars.

sign-up and login processes. and narrate the experience,
making it more immersive.

boards, fostering a sense of
community and collaboration.




Key Takeaways

Visibility of System Status: Ensuring users
always know where they are and what
actions they can take.

Real-World System Match: Using language
and design elements that resonate with the
target audience's real-world experiences.

User Control & Freedom: Providing clear
navigation options, including back and
cancel buttons.

Help & Documentation: Offering easy
access to help content, ensuring a seamless
user experience.



Results

* The Littlest Pet Shop digital experience was a testament to the power of understanding
and catering to one's audience. By merging the physical and digital realms, the platform
not only enhanced brand engagement but also fostered a sense of community among its
users. The platform's success was evident in the high levels of user engagement, with

thousands of boards created and shared, cementing Littlest Pet Shop's position as a
beloved brand in the hearts of its fans.
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